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\Varketing in the

\ew Economy

Authenticity & Storytelling as Trust .~
Infrastructure.
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From Anchor — Identity — Signal

Building foundational understanding in the
Illuminate series.

W1

Workshop 1 — North Star: Who
you are, what you stand for,
what guides your decisions.

W2

Workshop 2 — Value + Values:
What you create, how you create
it, who it is for. WHO ARE YOU

and what is your role?

W3

This Workshop — Marketing as
Signal: How it is expressed,

perceived, and how trust is built
in the short-term and over time.

Core

Bottom Line: Clear anchor leads
to uncovering identity and
aligned value(s), which then
produces a coherent signal.
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Why
Marketing

m) Oversaturation

B) Performance over truth

Fe 2IQ | ' 2 n —_—
JJIIUVU Wil VIA\Y ‘ Manipulation disquised as

» strategy

W) Speed over depth

) Visibility without integrity




Viarketing IS
ot o on peomie experenceyou efore
Promotion

#m) The signal you emit into the field

= The bridge between value and
perception



Varketing as
Trust
Infrastructure



The Power of Story

"“The most powerful person in the
world is the storyteller.” — Steve
Jobs




Old Marketing \lew Economy Marketing

Attention extraction, conversion-first, Trust cultivation, relationship-first,
transactional, persona-based targeting. regenerative, human-centered.



What
Authenticity
Actually o e saoo o v

PC LB —

M ea ns » Authenticity 1s: coherence between

values, actions, and expression




The
Coherence

‘ Does your marketing match your
lived experience?

®) Does it reflect your real values?

‘ Does it hold integrity across
touchpoints?

) Does it feel consistent over time?



Why Trust

B) Messaging # reality

Breaks _

m) Values # decisions

) Story # experience

) Visibility > integrity




atory Is Not
Content

B How humans make meaning
®) How value becomes felt
': m) How connection is formed

» How identity is shaped












































































